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"There has been a growing demand for Vogue in the Arab world for some time, and 
now the time has come to make it a reality," said Newhouse. 
  
Deena Aljuhani Abdulaziz has been appointed Editor in Chief of Vogue Arabia.  
Abdulaziz is well known in the fashion world as the founder of a Riyadh-based, 
members-only boutique, D'NA, which is considered to be a beacon of fashion in the 
Arabian peninsula. She has earned a reputation as a fashion opinion leader and a 
source of inspiration for local and international designers. Having spent time in the 
United States and Europe, she brings to the role an understanding of Western and 
Arab cultures. 
  
The fashion team working under Abdulaziz includes Fashion Director Daniela Agnelli 
and Features Director Caterina Minthe. Agnelli has held senior roles with London's 
Telegraph magazine for 15 years. She began her career as a fashion journalist in 
Italy and has worked for a number of upmarket publications in Britain and the US. 
Minthe is currently Managing Editor of Style.com/Arabia, the fashion website 
operated by Nervora, which will be replaced by the Vogue Arabia website and 
rebranded. 
  
 
 

Vogue Arabia will be launched in the Middle East 
this autumn, it was announced today by 
Jonathan Newhouse, Chairman and Chief 
Executive of Condé Nast International. 
  
The Arab edition of Vogue will make its debut as 
an English and Arabic language website, with a 
print edition to follow in Spring 2017. The newest 
edition of Vogue, the 22nd around the world, will 
be published under a license agreement with 
Nervora, a Dubai-based publisher which 
currently produces the region's leading fashion 
website. 
 



One of Vogue Arabia's first achievements will be to take responsibility for The 
Fashion Prize, which will be relaunched as the DDFC/Vogue Fashion Prize. It is an 
annual endowment for the most promising fashion and accessory design talents in 
the Arab world, which was launched by Nervora in partnership with the Dubai 
Design & Fashion Council. 
  
Vogue Arabia will be based in Dubai, where Nervora has its media headquarters, 
and will target the wider Middle East region. 
 
Shashi Menon, CEO of Nervora, remarked “Nearly four years ago, we embarked on 
a mission to change the fashion landscape in the Middle East with Style.com/Arabia. 
That mission continues — and grows markedly — with Vogue, the world's pre-
eminent fashion publication. We couldn’t be more thrilled.” 
 
Karina Dobrotvorskaya, President of Condé Nast New Markets and Editorial 
Director, Brand Development, added “A digital first launch for Vogue is a historic 
moment.  By transitioning the existing Style.com/Arabia platform we immediately 
draw on a unique blend of digital experience and entrepreneurial spirit at Nervora, an 
Editor in Chief with a deep understanding of fashion and the modern Arabian 
woman, all supported by the publishing expertise of Condé Nast International.  We 
are excited to put Arabian fashion culture in an international context and hope that 
Vogue Arabia will transform the media landscape in the region.”  
 
Vogue Arabia will be the twenty-second edition of the magazine worldwide.  Vogue 
is published in the United States, Britain, France, Italy, Germany, Spain, Russia, 
Japan, China, Taiwan, Mexico & Latin America, Korea, Brazil, Australia, Portugal, 
India, Turkey, Thailand, the Netherlands and the Ukraine.         
  
Notes to Editors; 
 
About Condé Nast 
Condé Nast is a global media company producing the highest quality magazines, websites and 
digital content. Reaching more than 350 million consumers in 29 markets, the company’s portfolio 
includes many of the world’s most respected and influential media properties including Vogue, Vanity 
Fair, Glamour, Brides, Self, GQ, Condé Nast Traveller/Traveler, Allure, Architectural Digest, Wired, 
and W among others.  In addition to publishing 143 magazines and over 100 websites, the company 
operates a restaurant division and several ventures in education. Condé Nast Entertainment 
develops film, television and premium video programming.  Please visit condenast.com and 
condenastinternational.com. 

About Nervora 
Nervora is a media company building a portfolio of the Middle East's most premier, authoritative 
content. Nervora publishes marquee fashion and lifestyle publications in both English and Arabic, 
including Style.com/Arabia (to be relaunched as Vogue Arabia), PopSugar Middle East, and 
ShopStyle Middle East, reaching a highly coveted audience of millions of people. Nervora also 
specialises in rich media, native advertising, sponsorships, and commerce-driven partnerships. 
Nervora was founded in 2009 and is headquartered in Dubai.  Please visit nervora.com. 
 
 


